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THE CREATIVE

The human race is divided into two classes, people who are creative and people who are not. That is, the humans and the sub humans.

Politicians and people in power would like to become gods. Instead, creative people are in direct competition with God, the quintessential creator. But since they are neither politicians nor people in power, they don’t care whether God exists or not. They are content with having been created creative, and they consider themselves privileged because of it, while the people of power are consumed by envy.

Creativity is Genesis: birth, divine force, energy, imagination, suffering, commitment, faith, generosity. Creativity has to be visionary, subversive, disturbing. It must be innovative. It must drive ideas and concepts. It has to question stereotypes and models rooted in time.

Creativity requires energy and courage. There are few people left who have that energy, because everything - from education in the family to education in school and religious and ethical education - tends to limit the creative energy in each of us.

Truly creative people are rare. They are a tiny minority, oppressed by false proponents of creativity and by everyone else. Only truly creative people have no fear of creativity. Everyone else is afraid of it. They, the non-creative people, oppose it and try to curb it because they know that creativity gives rise to new ideas that sooner or later they will have to come to terms with.

The army of non-creative people is huge. It includes a mass of bureaucrats who claim that their positions of power give them the right to block creative processes. They exist to cut down to a level of mediocrity every idea that is not stupid enough to gain consensus. That’s why all newspapers are alike, all automobiles look like one another, television programs are interchangeable, different brands of clothing propose an identical style. 

Market research helps identify so-called targets that are willing to accept mediocrity and just as willing to reject innovations and ideas, according to the researchers,

Lack of creativity produces degradation. Look at Italy today: The only value that remains is linked to what the past has produced: architecture, art, music and literature. Among them are the courageous works that no one today would ever dare commission. No civic administration would allow a city to be built on water, like Venice. There could never be another Piazza dei Miracoli like Pisa’s, never another bell tower like Giotto’s. 

The economy is a pretext. Power’s lack of culture and lack of courage to invest in ideas is a clear and undeniable sign of the agony of creativity. 

Paradoxically and ironically, creative people must constantly defend themselves from the bureaucrats of power, those who never need to defend their own lack of creativity and courage but seem to identify solely with their role as accusers and censors. 

In the past, the success of the great entrepreneurs, statesmen and popes were always linked with the names of creative, visionary people who were capable of leading ahead and propelling themselves into the adventurous worlds of research, discovery and conquest. They employed transgression and provocation, the forces characteristic of art. They made diversity a value, in contrast to conformism - and behind it all was the force of creativity.
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